
In this session, you’ll learn:

1. What PR is and what it is not
2. Why PR is important for building your 

brand, raising awareness and fundraising
3. The importance of your call to action
4. How to build your story for the media
5. How to write a press release
6. Tips on reaching out to the media 



What is PR?



Why is PR important?



Why is PR important?

1. It can bring your campaign to life 
2. It can tell a real story
3. It’s a way to share real results 
4. It can educate people about what you 

do and raise awareness 
5. It uses the power of emotion to create a 

connection with your supporters





Tip #2: Knowing your audience



Tip #3: Telling your story



The Pixar Method of Storytelling

THE STORY SPINE STRUCTURE

Once upon a time…
Beginning

Every day…

But, one day… The Event

Because of that…
Middle

Because of that…

Until finally… The Climax

And, ever since then… End 



The importance of your call to action



Clear call 
to action



How to build your story for the media



64% of people say they’re more likely 
to trust a brand if they’re interacting 

positively on social media



ADD SUBSTANCE

ADD COLOUR

BASE STORY

ADD CREDIBILITY

SPOKESPERSON

PHOTO



How to write a press release



Tips on reaching out to the media



Tip #1

Read the publication you want to get into and find 
the writer that writes about your issues area or non-
profit space.

Read their stories so when you reach out to them 
you know what topics they cover.



Tip #2

Don’t send the same email to multiple journalists. 
Find their first name and personalize the pitch to 
them and their areas of interest. 



Tip #3

Journalists love stats. Find some recently published 
research, if you don’t already have any yourself. 



Tip #4

Use real people and case studies to bring your story 
to life. Use them to show the positive impact your 
organization is having on their lives. 



Tip #5

Keep it local. Focus on media in your local area or 
areas within which you operate. 

If you’re a national charity, find case studies in areas 
you’re working in and pitch them to local 
publications


