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Please tell us a short story about someone who has benefited from this funding.
Goon Girls Don't Cry artists said:  “One of the most amazing things we respect about HoMie is how easy 
they make it for people to be charitable. It's offering young people a way to be charitable that makes it 
incidental to their interests. So you so can shop, be into fashion and buy yourself some sick new clothes 
but also be donating to charity at the same time.” The girls wanted to expand on the idea that you don’t 
have to be a “saint” to do something good, elaborating in their own way, one of the HoMie values that 
“Caring Is Cool”. It’s simple really: small things that you do in your own everyday life can make a big 
difference in the lives of others. By making informed decisions about where you shop, what you buy and 
what you wear you can make a difference. We all have decisions presented to us everyday, and it's up to 
us to 'Do Something'.”

Please describe the impact that the specific TFN funding has had.
TFN funding enabled HoMie to develop an 'Artist-series' clothing line, designed and curated by guest 
street-artists from Fitzroy. HoMie was also able to run three VIP Shopping nights which brought together 
Fitzroy residents and Melbourne's wider homeless community.

Please provide a quantitative breakdown of how TFN funds have been used
Artist series clothing line:
HoMie produced 10 clothing designs in the artist series line in collaboration with local artists 'Goon Girls 
Don't Cry'  and Alex Reid. These lines cost $4,212 to produce. Sales of the products were steady, with 335 
items sold from this line resulting in revenue of $12,999.50 and a profit of $8,787.50. These profits were 
returned to the organisation to run impact projects including HoMie VIP days. 
VIP Days:
HoMie ran three VIP days between November 2016 and January 2018. 50 VIP clients came from 
homeless support organisations Vincent Care, Hope Street and Merri Outreach Support Services. They 
received haircuts, manicures, 5 items of free clothing each and support/advice from HoMie social 
support conultants on the day. 



Describe any ways the funding was used that differs from that described your original pitch
HoMie was extremely grateful to receive more than the requested amount from TFN donors as a result of 
the pitch event. As such, we were able to increase our impact by running three VIP days instead of the 
originally planned two. These days reached 50 VIP clients in total.

How many people have been affected by programs or activities that were supported with TFN
funding?
Direct beneficiaries: 50 through VIP days; two local artists received employment through the production of 
the artist series. 
Indirect beneficiares: 335 people purchased HoMie Artist-series clothing items and engaged with the 
HoMie brand and message around supporting people experiencing homelessness.

What measures did you use to assess the impact?
- number of clothing items produced and sold (result = 10 clothing designs produced, 335 items sold) 
- number of VIP clients/ clothing items distributed (result = 50 VIP clients, 238 clothing items distributed)
- total items distributed during VIP days (haircuts, food, coffees, manicures etc) (result = 434)

Describe three ways that your organisation has changed in the last 12 months since the event
- HoMie is growing rapidly and has increased sales by + 50% between FY 16-17
- In the past 12 months alone, 250 people have participated in HoMie VIP days and we have distributed 
1,082 items of brand new clothing to people experiencing homelessness
- HoMie has recently introduced Australia's first ever Retail Training and Employment Program for young 
homeless Melburnians aged 18-25 (known as 'The Pathway Project').

Over the last 12 months, did you receive any additional financial support from anyone you met
through TFN? 
No

Over the last 12 months, did you receive any goods in-kind and/or pro-bono services from
anyone you met through TFN? 
No

How important was TFN funding in helping you achieve your objectives this year?
We would have found it difficult to achieve our objectives without TFN funding

Has the TFN pitch coaching and mentoring helped you succesfully secure funding from other
sources you did not meet through TFN?
No

What were some of the other benefits of participating in TFN?
- Increased confidence when presenting to large audiences (preparation skills)
- Meeting like-minded individuals doing social good for the community
- We did a "collab" photoshoot/video with the L2R Dance Group which gained significant social media 
traction



Do you have any other comments or feedback on the TFN experience or funding process?
- The process was a new, yet extremely valuable experience for us. It was a welcomed challenge and the 
support provided through preparation and execution was thorough
- We were (and still are) extremely appreciative of the opportunity
- Always happy to be advocates for such a positive initiative




