
 

 

 

 

TFN Impact Report 
  

  

Organisation name: 

Human Ventures 

  

Presenter name and position: 

 Andrew Gibbs - Creative Director 

  

Date of the TFN event at which you presented 

Brisbane 16 June 2015 

 

Please tell us a short story about someone who has benefited from this funding: 

Edgar is from Woorabinda and is 24 years old. He demonstrated outstanding leadership qualities and 

respect for elders and he also provided endless encouragement to his fellow participants while on the TFN 

Leadership camp held in Agnes Water in April 2016.  

 

At the conclusion of the camp due to his outstanding contribution he was offered a role as trainee 

facilitator for the TFN leadership camp being planned for the Cherbourg and Logan communities. He also 

travelled to Brisbane for facilitator training and professional development in June, and joined the Creative 

Tracks team as a trainee arts worker in July. 

  

 Please describe the impact that the specific TFN funding has had: 

The TFN funding has motivated some of the young people that have participated in the leadership camps to 

pursue employment within their own communities. They have been able to utilise the leadership and media 

skills learned on the camps within their new positions. 

 

Please provide a quantitative breakdown of how TFN funds have been used: 

Figures are for the delivery of 3 x leadership and digital storytelling camps. 

Facilitation & Workshop Delivery: $12,253 

Travel, accommodation & food: $21,056 

Administration, phone, internet: $1,360 

Equipment, materials: $3,518 

Evaluation & Documentation: $1,200 

TOTAL - $39,387 



 

 

 

 

Please note, delivery of leadership camps 2 and 3 were delayed due to participant and venue availability. 

The Hope Vale camp will be delivered from 29 August - 2 September and the final camp will be delivered 

17-21 October. 

 

Describe any ways the funding was used that differs from that described in your original pitch: 

The original pitch had workshops happening within each of the communities. The decision was made 

through community consultation to hold the camps outside of community instead in order to minimise 

distractions and allow for more productive outcomes. 

  

How many people have been affected by programs or activities that were supported with TFN funding? 

38 Aboriginal and Torres Strait Islander young people were given the opportunity to participate in the camps 

from our 4 core  communities. 4 community facilitators were also invited to attend, and 8 community 

partners including schools assisted to recruit potential candidates. 

 

What measures did you use to assess the impact? 

 The camps were evaluated in a number of ways. These included feedback collected by staff during delivery 

from the young people, community facilitators, community partners and venue hosts. The impact was also 

measured by the quantity and quality of creative outcomes. 

 

Describe three ways that your organisation has changed in the last 12 months since the event: 

Human has maintained delivery across the communities of Woorabinda, Cherbourg, Hope Vale and Logan. 

Additionally, we have been asked to deliver creative social impact programs at the Brisbane Youth 

Detention Centre. 

  

Over the last 12 months, did you receive any additional financial support from anyone you met through 

TFN? 

 Yes ($10,000) 

 

Over the last 12 months, did you receive any goods in-kind and/or pro-bono services from anyone you 

met through TFN? 

 No 

 

 

 



 

 

 

 

How important was TFN funding in helping you achieve your objectives this year?: 

 We wouldn’t have been able to achieve our objectives without TFN funding 

 

Has the TFN pitch coaching and mentoring helped you secure further funding from other sources you did 

not meet through TFN?: 

 No 

 

What were some of the other benefits of participating in TFN?: 

 The TFN pitch coaching enhanced our ability to create a targeted spiel for the program and gave practical 

tips and advice on how to convince potential funders to contribute. The TFN evening increased our 

supporter base and network, which has long term benefits. 

  


